Three cards for Web Summit, one per audience

No names: about 200 of each. The colour tells the team which card to hand over; the main line is about three times the tagline. The OR goes to the team page.

B Executives

DO YOU KNOW

ARE DOING?

Clarity. Control. Confidence.

m ) RISK MANDATE .ai WEB SUMMIT EDITION

front

n RiskMandate

AGENT BEHAVIOUR POLICIES
what one agent can reach,
what you authorised it to do,
and the gap between the two.

WEB SUMMIT LISBON

Thursday 12 November

Meet us between Booths A1-30

web-summit.sgit.ai/meet/

riskmandate.ai

back

"Do you know what your agents are doing?"/ "Clarity. Control.
Confidence."

Colour code: RiskMandate gold #B45309 (C0 M54 Y35 K29). The
audience is never printed.

RiskMandate business cards for Web Summit Lisbon, 85 x 55 mm trim, shown at 92% of real size. Front: "Web Summit Edition"; back: meet us between Booths A1-30, Thursday 12 November. designer@web-summit.indi, 4 November 2026.

I GRC: governance, risk and compliance

KNOW THEIR REACH.
DEFINE THEIR MANDATE.

Govern Al. Grow with Confidence.

m ) RISK MANDATE.ai

WEB SUMMIT EDITION

front

n RiskMandate

AGENT BEHAVIOUR POLICIES

what one agent can reach,
what you authorised it to do,
and the gap between the two.

WEB SUMMIT LISBON

Thursday 12 November
Meet us between Booths A1-30
riskmandate.ai

web-summit.sgit.ai/meet/

back

"Know their reach. Define their mandate. Control the gap."/ "Govern
Al. Grow with Confidence."

Colour code: RiskMandate green #1A7F5A (C80 MO Y29 K50). The
audience is never printed.

@ Security professionals

YOUR Al HAS ACCESS.
DOES IT HAVE

Al Agents. Your Rules.

m ) RISK MANDATE.ai WEB SUMMIT EDITION

front

o RiskMandate

AGENT BEHAVIOUR POLICIES

what one agent can reach,
what you authorised it to do,
and the gap between the two.

WEB SUMMIT LISBON
Thursday 12 November

Meet us between Booths A1-30
riskmandate.ai

web-summit.sgit.ai/meet/

back

"Your Al has access. Does it have permission?"/ "Al Agents. Your
Rules."

Colour code: RiskMandate blue #1D4ED8(C87 M64 YO K15). The
audience is never printed.



